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How to leverage Cloudbreakr to conduct social 
media research?
1. Define research question
2. Identify related keywords
3. Export data from Cloudbreakr - “Topic Discovery”
4. Data import & cleansing
5. Data analysis
6. Draw insights



1. RQ: How Does Social Media Influence 
Recycling Behaviour?
• What kind of recycling behaviour?

• Use less plastic cutlery
• Use less papers
• Sorting at home
• Reduce single-use plastics
• Use minimal packaging
• Reuse items
• Reduce food waste



2. Identify keywords

• Recycling behaviour-related keywords
• Recycling
• Reduce
• Reuse
• Sorting
• Green living
• Zero waste
• Sustainability



3. Cloudbreakr – Topic Discovery

• Type in keywords: Recycling, Reuse
• Select related keywords or hashtags

• Select date period
• Select “OR”
• Export CSV 



4. Data import & cleansing

• Import CSV: 
• “Data” tab -> 
• From Text/CSV -> 
• Import CSV -> 
• Load



4. Data import & cleansing

• Convert Table to Range (Remove 
table format): 

• “Table Design” tab -> 
• Uncheck “Banded rows” & “Filter Button”
• Right click the table
• Convert to Range

• Check each column to make sure the 
data is on the right place



5. Data analysis: What does each column 
mean?
• Content: The social media content (Qualitative data)
• Link: The hyperlink of the social media content
• Post_datetime: The social media post date and time
• Matched hashtags: The hashtags matched with the post
• Matched keywords: The keywords matched with the post
• Likecount, commentcount, Engagement: The interactions with the post
• Username: The influencer, media or brand who posted the social media post
• Industry: If it is a brand, this column shows you which industry it is in
• Followercount: Number of followers
• infPower: Influence Power. It is an index developed by Cloudbreakr, it shows the overall 

performance of the influencer
• Identityname: If it is an influencer, this column shows which type of influencer he/she is
• Pagelink: The hyperlink of social media profile



5. Data analysis: Hashtags analysis

• Delimit the hashtags
• Move hashtags to the 

last column 
• Select the column
• Data -> Text to Columns
• Delimiters: Comma
• Finish

• Put headers for each 
hashtag column, i.e. 
hashtag 1, hashtag 2, 
hashtag 3…etc.



5. Data analysis: Hashtags analysis
• What can you do with the hashtags?

• Count the hashtags frequency: See 
which hashtags being used the most 
in recycling content

1. Copy all the hashtags to a new 
sheet

2. Click “Data” tab -> “From 
Table/Range”

3. From “Power Query”, select all the 
columns. You can do this by 
holding down the Ctrl key and 
clicking on the column headers 
and Ctrl-A.

4. Right-click on one of the selected 
columns, and choose "Unpivot 
Columns" from the context menu

5. Close and load



5. Data analysis: Hashtags analysis
6. Create PivotTable: 

• Go to the "Insert" tab and select 
"PivotTable.“

• Choose where you want to place 
the PivotTable (e.g., a new 
worksheet) and click "OK.“

7. Set up the PivotTable: 
• Drag the “Value" field to the 

"Rows" area of the PivotTable.
• Drag the “Value" field again to the 

"Values" area. This will 
automatically create a count of 
each hashtag.

8. Finish! You can now find out 
the most used hashtags in the 
recycling behaviour-related 
posts!

9. You can also do the same practice 
for “keywords”



5. Data analysis: Filtering

• Analyze the content and 
interactions from different types 
of influencers, media or brands

• Example: Filter “Identity - Brand”

• Sort by “Likes” or “Comments”
• To find out the trending content 

and what makes them trending 
from a commercial perspective

• Pick some examples to analyze 
the content (Qualitative analysis)

• Validity of comments (Refer to 
Lucy’s sharing)



5. Data analysis: PivotTable

• Analyze the trends of 
mentioning recycling behaviour
from high level

• Example: You want to find out 
which industry has the most 
recycling content

• Create PivotTable
• Row: Industry
• Values: Count of link
• None means influencers
• Copy the PivotTable to a new sheet, 

paste as value
• Retail outlet industry has the 

highest number of posts
• Then, you can go back to the data, 

filter “Industry – Retail Outlet” and 
analyze the content



5. Data analysis: PivotTable

• Example: You want to find out 
the brands or a PARTICULAR 
brand who is highly engaged in 
go-green topics

• Row: Username
• Values: Count of link
• Filter: Identityname -> Only select 

“Brand”



5. Data analysis: PivotTable

• Example: You want to find out 
which type of influencers posted 
the most recycling content

• Row: Username
• Values: Count of link
• Filter: Identityname -> Uncheck 

“Brand”



5. Data analysis: PivotTable

• Example: You want to find out 
which type of influencers posted 
the most recycling content

• Row: Username
• Values: Count of link
• Filter: Identityname -> Uncheck 

“Brand”
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